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EDUCATION 

University of Milano Bicocca, Milan, Italy 

PhD in Marketing Management, 2000-2003  

Major: Marketing Management 

Manchester Metropolitan University, Manchester, United Kingdom 

MA in Marketing Management, 1999-2000 
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COURSES TAUGHT 

Principles of Marketing Management  

Marketing Metrics  

Market-driven Management  

Tourism Marketing  

Marketing and AI 

TEACHING INTERESTS 
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Management  

Tourism Marketing
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RESEARCH INTERESTS 

Tourism Marketing 
Digital strategies and digital transformation 

 

SKILLS AND COMPETENCIES 

 

Digital Marketing 

- Social Media Marketing (Advanced) 

- Email Marketing (Intermediate) 

- SEO (Intermediate) 

 

Analytics 

- Google Analytics (Intermediate) 

 

IT Skills 

- MS Office (Expert) 

- SPSS (Expert) 

 

Language Skills 

- English: C1 (Proficient User – Advanced) 

- French: A2 (Independent User – Intermediate) 
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